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Vehicle Graphic Types

Thara ars threa wehicle wrap package designs approvad by Hamis Research, Inc. for use on approved vehicle types.”® In this saction,
a Chewvy Exprass cargo van is usad as an example for each design. For othar or now vahicle body types, the thres dasigns should ba
reformatted to fit the other/new body type and submitted to HRI for review and approval before the reformatted design is made available

to the Ghem-Dry franchisee network. Please Note: “Independantly Owned & Opearated” must appear in at least ona location on
ALL Vehicle wrap designs to be in compliance.

Design 1: Full Vehicle Wrap Package Example

The artwork for the Full Vehicle Wrap should extend to the top of the vehicle so no whita is visible and the vehicle appears to be com-
plataly coverad. The photography on the sides should extand to the back of the vehicle and end at a natural body-ling as sean in tha
example below. All proofs should be depicted as accurately as possible 1o communicats clearly how the graphics will appear installad.

* If you are unsure if a vehicle type is approved by HRI for use, plaase contact Bill Zinke at 615-806-8714.



Design 2: Basic Vehicle Decal Package Example
The Standard Vehicle Package is the middle-of-the-line design package option HRI has approved for our franchisess. Pleasse note that
tha graphics are cut along the top of a natural body line of the vehicle. The photography on the sides should extend to the back of the

vehicle and end at a natural body-line as seen in the axample balow.
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* If you are unsure if a vehicle type is approved by HRI for use, plaase contact Bill Zinke at 615-806-8714.



Design 3: Lifestyle Vehicle Decal Package Example
The Standard Vehicle Package is the middie-of-tha-line design package option HRI has approved for our franchisess. Pleass note that
tha graphics are cut along the top of a natural body line of the vehicle. The photography on the sides should extend to the back of the

vehicle and end at a natural body-line as seen in the axample balow.
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* If you are unsure if a vehicle type is approved by HRI for use, plaase contact Bill Zinke at 615-806-8714.



Design 4: Tech Vehicle Decal Package Example
The Standard Vehicle Package is the middle-of-the-line design package option HRI has approved for our franchisess. Pleasse note that
tha graphics are cut along the top of a natural body line of the vehicle. The photography on the sides should extend to the back of the

vehicle and end at a natural body-line as seen in the axample balow.
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* If you are unsure if a vehicle type is approved by HRI for use, plaase contact Bill Zinke at 615-806-8714.



Design b: Plain Vehicle Decal Package Example

The Standard Vehicle Package is the middle-of-the-line design package option HRI has approved for our franchisess. Pleasse note that

tha graphics are cut along the top of a natural body line of the vehicle. The photography on the sides should extend to the back of the
vehicle and end at a natural body-line as seen in the axample balow.
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* If you are unsure if a vehicle type is approved by HRI for use, plaase contact Bill Zinke at 615-806-8714.
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Color Specifications

Tha main colors of our wraps ars as follows:

Chem-Dry Blus
PME 286

Uga: Chem-dry Logo, Arch

Light Green
CMYE: 30, 0, 100, 0
Usa: Secondary information

text in Full Wrap Package (Ses
p. 3)

Chem-Dry Purple
PME 613

Uaa: Chem-dry Logo, PURT
Logo

Dark Gresn
PMS 357

Usa: Thiz i color owtlines tha
secondary mformation tesxt in
Full Wrap Package (Sas p. 3)

Chem-Dry Green
FiiS 348
Uaa: Chem-dry Logo, Arch

Medium Green
CMYH: 60, 10, 100, O

Usa: Thiz is the main back-
ground color for the Full Wrap
Packags (Ses p. 3)

Chem-Dry Secondary Green
PRS 381
Uaa: Cham-dry "Swoash” (Ses

MOTE, balow) Thia color ia not
uzed in any othar kocation.



Typography

Tha fonts we usa on our vahicle graphics are as follows:
Helvetica Bold:

ABCDEFGHIUJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Hetvatica Bold is the primary and preferred font that should be usad on all packages by default. In less common situations whera it is
impossible for text information to fit otherwise, Helvetica Narmow may be used, but only as a last rosort.

Typography Quality and Accuracy in Proofs:
All text should be a legible & readable size from a distance of 10 feet. Taxt that is not legible for any reason is considersd a graphic emor.

Wa require that all text information in proofs be laid out as accurately as possible so that the proper positioning is clearly relayed to
installers and franchisees. Make sure enough space is available on the vehicle for copy to fit comfortably in the space it is designed to
fit within. Text printed or designed too large to fit comfortably within a space as shown on the proof of the vehicle may be considered a
design error. Give all text (both proofed out and printed) some exira breathing room 1o ensure proper placement and fiiting by instaliers.

To the best of your ability, vendors should avoid placing fine/small text on potential problem areas on the vehicle body, such as door
hinges, sseams, bumps, gas caps, etc. Usa your best judgmeant as a designaer and vahicle wrap subject expert to avoid placemant of taxt
that may lead to legibility or distortion issues during installation (See Common Design Errors, p. 28).

All lines of copy should have comfortable spacing. Copy line height may be tight, but lines of text should not touch. For example:

A good example An sxample of

of comfortably and rn ytowncd.com :g-ﬁﬂm;?gigi nant my towncd.com

properly placed text: BO 0 2 43 53 ?g the Lm:;m .rin. ir?;,:, Sﬂﬂ 243 6379




Photography
Vehicle Image Options (Side)
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Franchise Information

Franchisa information refars to vanable information submitted by franchizess displayed in front of the arch and the rear of thie vehicla
wraps including the franchise nama, contact information (phone number and wabsite if requested), servicas and areas served. Franchise
information should be the sama size, font and in the same position on both sides of the vehicle with thae franchisa nama being the larg-
st in terms of visual hisrarchy, and the text should be aligned as depicted in examples below. Mote: For all package designs, pleass
sea p. 13 for situations in which a franchises wishes to include more than one franchise name, phonea number or websita.

Franchise Information for Standard and Basic Vehicle Wrap Package Designs

The default color for the name of the franchise on the Basic and Standard dasign packages (ses examplas below) is grean (PMS 348).
Other copy including services, contact information, and area servaed should be in brand blus (PMS 286). If desired, the franchisas may

choose to also have their franchisa name in blua.

Homrvrarvhercrasm

BOO-111-2222
My Cham-Dry

Hmaberaw ol alny

Comper © UgSemss ¢ o S or CEmmmmey o Com L 8 O ST |

Franchise Information for Full Vehicle Wrap Package Design

The franchize information on the full wraps should appaar in white cutlined in dark grean [PMS 357) against the background grasn on
the sides of the vehicle wraps. (See examples below.)
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Services

The list of sarvices available for franchiseas to include are following and must appear in the following onder:

Carpet — no other options {required to display)

Tile, Stone, Grout (HRI must confirm certification) - 3 options:
1. Tile & Stone (dofault)

Rugs - 2 options (required to display one of the following two options): 2 Tile & Grout

1. Rugs (default)
2. Arsa Rugs

Upholstery — no  othar options (required to display)
Wood Floors

Leather (FAC must confirm certification) - 2 options:
1. Leather (default)
2. Leathar Restoration

Pet Stains (optional isting) — 3 options:
1. Pat Stains (default)
2. Pat Odors
3. Pet Stains & Odors

3. Tile, Stone & Grout

Water Damage [HRI must confirm certification) - 4 options:
1. Water Damage (default)
2. Water Damage Restoration

3. 24 Hour Wataer Damage
4. 24 Hour Water Damage Rastoration

Dryer Vents — no other options [HRI must confirm certification)

OTHER SERVICES LISTED MUST BE APPROVED
BY CHEM-DRY CORPORATE

Plaasa nota: the default services that should be displayed on each wrap are "Carpst,” "Rugs” and "Upholstery.” Franchiseses may
choose betweean “"Rugs” and "Arsa Rugs,” but one of the two options must be displayed by default.

Side of Van: Abowve are the only approved terms for how theas
sarvicas can bs listed on the side of vans and they need to be kated
in the location and manner that i conatstent with the remainder of
our guidedines. That meana they should be listed on the side of the

vana toward the bottom along with the other services.

Back of Wan: Aa with our current guidelines, it iz acceptable for a

franchiza to uss the window apace on the back of the van to featurs a

cartain approved message or sarvice, It i thersfore accepiable to do
thin for the above services as well, which incluea uaing an approved

photo to help convey that they offer that specific service. However, we

would limit thia to just Ar Ducts and Wood Floors bacasue they are

miore subatantial asrvicea. On the back of the van, it iz acceptable to 11
uae the terma “Alr Duct Cleaning™ or "Wood Floor Cleaning” when it™a

ligied on ita own in thie type of featured approach.



Apprnval Process

Cheam-Diry franchias ownars must be approved for any of theas new asnvicea before they can add # to their business, offer it to their customers or list
it an their asrics vehicls. Since van graphics vendors won't kmow who 2 and who ia not approved for any given asrvice, once an exiating franchises
resguests that a new sarvice be added, the vendor ahould send the design showing how the new service will look on the van to Franchias
Adminisiration at the following central email address (for all franchisees, regardleas of where they're located): vangraphice@chemdry.com. The ondy
axcaplion to thia ia Mew Buyers - all van graphica designsa for new buyera should ba sent directly to vangraphica@chemdry. com.

With the addition of new sarvices to exiating van graphica, we will want o maintain a high quality appearance for the franchizes and the brand whils
algo finding & cost efficient sofution for franchizess. When it comas to an overlay on an exigting van wrap or decal package, we will want the full list of
sarviices on the side of the vana to remain centerad in the space whers they are liated, and koap the Bt to as few lnes as i ressonable whils alao
being sasily lagibls. We realize that it may taks a litthe time to fine tune thess parameters and guidslines and that graphica vendors may need to work
with the Cham-Dry Marketing Team to accompliah thia with the right balance of all of the variable (aa wsll az for any unigue circumatances). So feal
fres to reach out as nesded.

Contact Information
Franchisa wobsites should ba listad in all lowarcase.

Phona numbears should ba 10 digits including the araa code
in tha format 000-000-0000 and should not include lattars.

Serving Area Formatting
The zarving area listing appearing on the rear of
all wraps should remain consistant.
The sarving araa text should be in title casao
Counties should be sasparated by commas only
Us=a an ampearsand (&) rather than spalling out the word “and”
Do not use Oxford Commas (e.g. "Canfield, Austintown & Boardman" NOT “Canfield, Austintown, & Boardman™)

If a state is included use the abbraviation, also a comma should appear before it to
saparate it from the county as is grammatically correct: e.g. “Sarasota, FL®

12



Design Treatment for Graphics & Packages With More Than One Franchise Name,

Phone Number or Website

The maximum number of franchisa namas, phone numbars or URLs parmitted on sach side s 3. A single franchisa name, phonea num-
ber or website should be selacted as the primary listing and should appear visually more important and larger in size than second or
third listings of the =ama which should appear smaller and less important in the design's visual hisrarchy.

For the Standard and Basic Vahicla packages, the primary and largest franchise nama’phona number should appear in blus [PMS 286),
while the smaller, secondary franchise names/phons numbers should appear in gresn (PMS 348). For example (side and rear for Stan-
dard and Basic Vshicle wrap packages):
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For the sides of the full wehicla wrap package, the primary and largast franchise nama/phons number should appear in white while the
smaller, sacondary franchize names/phone numbars should appear in light grean (CMYK 39, 0, 100, 0). Both should be outlined in dark
green (PMS 357). For example (side and rear for full vehicle wrap package):
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Additional Design Components
P.U.R.T. Badge

Tha PU.R.T. {(Pat Urine Removal Treatment) badgs, picturad below, is an optional design elameant frachiseas may chooss to include. it
should only appsar in combination with images that contain a pet. It may appsar on the sides or the rear of the vehicle (Color: PMS 513)

The =ize of the PU.R.T. badge should reamain more-or-lass proportionally equivalant with what is picturad in the examples balow and
should not gat much larger {as opposed to the Healthy Home seal, which may ba larger if desired, ses p. 15). As with tha placement of
all graphic eleameants, avoid fused edges (Ses p. 25-30) and ovarlapping the focal areas of tha photography.
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Healthy Home Seal
The Healthy Home saal (pictured below) is an optional design component of the Chem-Dry Brand's Healthy Home marketing campaign.

Healthy Home Seal Use on Full Vehicle Wrap Package

The Healthy Home ssal may appear on either side of the Full Vehicle Wrap Packags as shown in the following sxample:

A

L e & L G
Pt Lrara b Dlidara &1l “tore B e

15



Design Quality & Standards

All graphics and package designs should ba of excellant guality with great cara taken in making sure good typographic (Ses p. 7) and
dasign principles ara consistently maintainad. Tangants such as a fused edges to a frame (such as the edge of a window) or a fusad
edge to anothar shape (268 eaxamplas in Common Dasign Ermors p. 29-30) should be avoided and may ba considerad a dasign arror if
thay occur and may wamrant reprinting and rainstalling a wrap. Below, 9 common visual errors are explained. This is good ganeral knowl-
edge from a design standpoint, much of which may be applicabls, and should ba kapt in mind throughout the dasign process.
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1. Closed corner

Whan a shaps complstaly covars any corner of the artwark, it visually izolates that comer from the rest of
the painting. Sodution: Find anothar way fo crop the image.

2. Halved shape

Whan a symmetrical shape is cut in half by the edge of the painting it creatss an uncomforiable,
choppad-oft fealng for the viewer. Solution: Bring the entire shape ingide the picture plans.

3. Fusaed edges |object with framea)

When the edgs of an object touches defined edge on the vehicle body it can creats an awlkward,
crowded impraesion for the viewer. Solution: Move the object away from the defined edge.

4. Fused sdges (object with object)

Whan the edges of two shapes touch, the sams "crowded” sensation ia falt.

Solution: Put 2ome apacs betwssn your sublects.

5. Hiddean edge

When the edge of one obisct iz hidden behind another objact orientad in the same directon, the two

may appsar strangely joinsed togsther. Solution: Changs your angle o the hidden edgs can be sesn or
put some space betwsean the two shapes.

8. Split apex

Whean a vertical ahaps intarzects or ia dirsctly aligned with the apax of another ehape it cawsses a
atrange. unwantsd symmetry. Solutiond Shift one shaps or the other 2o thers i2 no overlap at the apex.
7. Stolen edge

When the edge of one shape aligna perfectly with the edge of a sscond shape, it creates an ambiguous
adge for both. Solution: Change your vantage point to avoid overapping edges like this.

Whan diatinct vertical shapes appsar dirsctly bahind an objsct, they often appear to ba growing out of that object like antlers. Solution: Shift the back-
ground shapss to the side, out from behind the object. or changs their value or color to blend more with the background.

&, Skimmed adge

Whan the top a vertical object ende at the bottom edge of horzontal objact, the two shapes may seam to marge. Solution: Haies the vertical object ahghthy
s0 that it overiapsa the horizontal, or lower it o that there's extra space in betwesen.
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Common Design Errors

This saction contains common design ermors which may lead to a meprintfre-installation.

Chem-Dry Logo Errors

Tha Chem-Dry Logo is parhaps the most important design element on our vehicle graphics. Plaase take exira maasure to ansure that
it Is always correct and that nothing accidentally drops off the logo (this has happened in templates in the past, and should now be
corract in all tamplates). Always make sure the Gham-Dry logo is scaled proportionally, never stretched or distorted, in tha right placs
in relationship to the arch, and all colors are correct. Watch out for the following amor that has occurmed in the past, which is a graphic
armor that would requira a reprint

Example: Correct Chem-Dry Logo

Gonir)

Example: incorrect Chem-Dry Logo

An example of a design
error that has occurred
in the past and should
now be correct on all
templates. Note the
white stripe behind the
purple swoosh across
the “D" in Chem-Dry is
missing.




Installation Guidance

Vendors are expacted to make themsealves available and easily accessible to installers for any guastions installers might hawe regarding
installation and also are also expeacted 1o provide whatever guidanca is nesded to ansura designs ara installed comactly. At minimum,
vendors should provide a document to the installer including the following information:

An accurate visual representation (proof) of the vehicle graphic as they are to appear whan installed on tha vehicla

Motes to the installer outlining how all graphics are to be installed 1o ensure proper alignment of all graphic slemants including

tha Cham-Dry logo, arch, second application taxt, badges, saals, photographs, etc. so that the installation appears as it doas in the
visual reprasentation (proof)

A clear explaination regarding how all graphics should cut-off/terminate (For exampla, axplain clearly that the photographs on the
sides of all graphic packages should wrap around to the rear of the vehicle and cut-off at a natural body line)

Clear guidanca to installers regarding avoiding the installation of graphics overtop problem areas of the vehicle body, such as thin
taxt appearing over body seams, or small text ovarlapping a gascap or door hingea. This is to help ensure the text and graph -

ics remain, legibke, not distorted, and true to the visual represantation (proof). This may mean including customizing instructions to
different vehicle body types.

Vendor contact information, including, but not limitad to the names, phona numbers and email addresses of key contacts who ane
availabla to assist installers with any guestions or issues thay may run into during the installation proccess.

Installers are encouraged to provide any additional support they belisve assist proper installation of graphics not limitad 1o videos, otc.
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